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Resources for the Report

This report utilises the unique and proprietary Wealth-X UHNW Database, the world’s most
extensive collection of curated research and intelligence on ultra high net worth individuals
(UHNWIs). An UHNWI is defined as having a net worth of US$30m or more. Our database
highlights their financial profiles, passions and interests, known associates, affiliations, family
members, biographies, news, and more.
Major donors are defined as UHNWIs who have donated at least US$1m in their lifetime
(which does not include pledges for the future).
The Giving Index takes into account participation (the number of gifts made annually) and size
(the value of gifts) from the world’s UHNWIs, based on the Wealth-X UHNWI Database.
For this third philanthropy report, we have also spoken to a number of experts on philanthropy
and intermediaries of the ultra wealthy. We thank them all for their time and expertise in
contributing to this report.
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Fiona McClafferty
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A Message from Arton Capital

SETTING THE SCENE AND SUPPORTING THE DEBATE AT THE
END OF A TRULY EXTRAORDINARY YEAR
The Major Giving Index - a benchmark that takes into account the number and size of gifts
from UHNWIs according to the Wealth-X database - rose to an all-time high of 104 (2006
= 100) in 2015.
That the Major Giving Index increased by just 3% last year, after several years of rapid
increases is noteworthy.
The Index had grown from just 32 in 2011 to 69 in 2012 to 95 in 2013, before rising to 101 in
2014. In the depths of the Global Financial Crisis, the Index had slumped to 17 in 2008.
The slowdown in the growth of giving coincides with a truly extraordinary period.
¡ Interest rates remain near zero.
¡ Geopolitical shifts, evident in economic liberalisation in Saudi Arabia and the rise in 		
China’s influence in Southeast Asia, have been massive.
¡ It is easier than ever to identify disruptive technology such as Blockchain - currently		
best known as the foundation of crypto-currencies, but with a wide variety of 			
potential applications.
¡ The Panama Papers episode highlighted how it is very difficult for companies and 		
public figures to hide their activities.
¡ Of course, it may be that 2016 is best remembered as the year of Brexit and President 		
Trump - two outcomes which suggest that many people in developed countries are 		
turning away from globalisation.
Given that philanthropy is at the core of global citizenship and vice versa, an obvious question
is: what happens next?

2

WEALTH-X AND ARTON CAPITAL | CHANGING PHILANTHROPY - TREND SHIFTS IN ULTRA WEALTHY GIVING

Logic suggests that, in broad terms, three outcomes are possible.
One is that political opposition to cross-border movement of people, ideas and money results
in a fall in philanthropy, with the result that the Major Giving Index drops quite sharply from
its peak in 2015.
Alternatively, giving may have reached a plateau. In this outcome, the Index would track
sideways.
The third possibility is that strong growth in giving resumes, with the result that the Major
Giving Index advances to new highs.
For the time being, we are optimists. We see the first of the three outcomes as being the least
likely.
There are several reasons for this. There remain huge opportunities globally for
philanthropists to do good in education and health - the two areas that have been most
important for UNHWIs. The rise of impact investing means that institutional investors are
often taking a similar approach to the UNHWIs. Even if they currently account for a small
percentage of total UNHWI wealth, millennials tend to be more socially and environmentally
aware than their parents.
The second outcome is far from disastrous. This is because philanthropic giving is becoming
more efficient. The line between giving by a UNHWI’s foundation and giving by his/her
company is often blurred. Company employees can be engaged to deal with problems that
would otherwise be insoluble.
And it is not out of the question that globalisation is alive and well, with the result that giving
becomes larger and more efficient.
In short, what happens to the Major Giving Index in 2016 will have major implications for
the world as a whole. It will provide vital clues as to where we all are heading.
This Report will advance the discussions that are necessary by setting the scene and clarifying the
issues that really matter.
It should be of interest to anyone who needs to make decisions that are based on trends in global
citizenship.

Armand Arton
Founder & President
Arton Capital

John Hanafin
Chief Executive Officer
Arton Capital
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Key Findings

THE STATE OF UHNW GIVING
UHNW GIVING CONTINUES TO RISE
The Major Giving Index rose to an all-time high in 2015, 3% higher than in 2014. On average,
ultra high net worth individuals (UHNWIs) donate close to US$30m in their lifetimes. Levels
of public lifetime giving by UHNWIs continue to be highest in the Americas, above those in
Asia-Pacific, although they are rising rapidly there. Lifetime UHNW giving is lower across
Europe, the Middle East and Africa (EMEA).

MOST MAJOR DONORS ARE SELF-MADE
Around 18,500 UHNWIs have made a gift of at least US$1m to good causes. Classed as major
donors, they account for almost 9% of the global UHNW population. Self-made fortunes
are behind nearly 70% of the wealth of major donors who are on average more than twice as
wealthy as their UHNW peers. A growing proportion of major donors are women, although
from a low base, making up only one-tenth of total major donors in 2015.

EDUCATION AND HEALTH REMAIN KEY
Education remains by far the most popular philanthropic cause for UHNWIs, followed
by health. Environmental issues are an increasingly important cause, especially among the
younger generation. UHNW women do direct a higher proportion of giving to the arts,
culture and humanities, yet the top five causes remain the same for both genders. The greater
difference is how both genders approach giving.
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INNOVATIONS IN GIVING
MILLENNIALS ARE AT THE FOREFRONT OF
RESHAPING PHILANTHROPY
Millennials are having a major impact in changing the shape of philanthropy, ushering
in new models that combine traditional foundations with profit-making endeavours and
social enterprises. They tend to be more socially and environmentally aware and are driving
employee-based philanthropy. Despite only holding a small amount of total UHNW wealth,
with their less traditional models, millennials can lead the way for other UHNWIs to follow.

IMPACT INVESTING CAN HAVE SWIFTER AND MORE
SUSTAINABLE OUTCOMES
Innovative forms of philanthropy such as impact investing have only existed for 10 years or so,
but they are already proving their worth and addressing problems often beyond the reach of
traditional charitable foundations. If well managed, the process of securing a financial return
can help organisations generate measurable impact that can be scaled up and become selfsustaining.

THE BLURRING OF CORPORATE AND INDIVIDUAL
PHILANTHROPY
Traditionally, UHNWIs have tended to build autonomous, independent entities that are
designed to address specific issues. With a more recent focus on return on giving, UHNWIs
are leveraging all the resources at their disposal to maximise this return. Increasingly, this is
leaving the area between philanthropy of the company they have founded and their personal
foundations blurred, as they utilise the time and energy of their employees to tackle myriad
problems.
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INTRODUCTION

Philanthropic giving remains a leading concern for the world’s ultra high net worth individuals
(UHNWIs). Using Wealth-X’s extensive dataset of the UHNW community, we chart the
contributions of the world’s major donors and monitor where they are being channelled.
This year’s report focuses on innovations in giving – we track trends that are helping to both
increase the scale of donations and make interventions that are better at addressing the root
causes of the world’s social and environmental problems.
We investigate how new developments such as impact investing – leveraging private capital
for social good – are rapidly evolving and building on the work of traditional foundations. And
we take the pulse of corporate philanthropy, gauging the influence of tech billionaires such as
Mark Zuckerberg, discovering how “giving back” is becoming integral to the identities of firms
and analysing the extent to which a new generation of millennial employees are setting the
philanthropic agenda.
We also report on the sheer scale of UHNW wealth – trillions of dollars – that will cascade
down to the next generation in the coming decade. UHNWIs can have an even greater
influence on philanthropy in the future and drive real, meaningful change for millions of
people around the world.
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THE STATE OF
UHNW GIVING

“

TO GIVE AWAY MONEY IS AN EASY MATTER
AND IN ANY MAN’S POWER. BUT TO DECIDE TO

whom to give it AND HOW LARGE AND WHEN,
AND for what purpose and how,
IS NEITHER IN EVERY MAN’S POWER NOR
AN EASY MATTER.

”

— Aristotle

The world’s wealthiest people remain committed to philanthropic giving and they are
increasingly keen to engage with innovative, sustainable ways of helping to solve social and
environmental problems. The latest trends in UHNW giving are outlined in this report –
we chart the overall volume of donations, the changing profile of philanthropists, the most
popular causes, and how giving varies across regions.
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WHO ARE UHNW PHILANTHROPISTS?
Wealth-X estimates there were 212,615 UHNWIs in the world, worth a total of US$30tn
in 2015. Of these, 18,500 (8.7%) are estimated to be major donors – those who have made a
significant gift of at least US$1m to philanthropic causes in their lifetime.
Enjoying an average net worth of close to US$300m, major donors are more than twice as
wealthy as their UHNW peers. Furthermore, a substantially higher share of their wealth is
held in easy-to-donate liquid assets – equivalent to around US$85m on average. Major donors
typically donate about half of their cash holdings to charity over a lifetime.

Average Net Worth

18,500
Major Donors

US$300m
Have made a significant
gift of at least

US$1m

Source: Wealth-X, 2016.
Note: “Major donors” are defined as UHNWIs who have donated at least US$1m in their lifetime (which
does not include pledges for the future).

SELF-MADE AMERICANS LEAD THE WAY
More than half (57%) of the world’s major donors are based in the Americas, which reflects
the longstanding tradition of public giving in the US. Across EMEA, where welfare states are
more prevalent, major donors are thinner on the ground – amounting to less than a fifth of the
global total. Asia-Pacific is home to around a quarter of the world’s UHNWIs (51,515), and
4,500 of these are estimated to be major donors.
Individuals with self-made fortunes make up the lion’s share of major donors, although the
proportion fell slightly in 2015 to 69%. The share of major donors drawing on inherited wealth
ratcheted up to 15%.
Major donors are, on average, two years older than the typical UHNWI. The age gap is
diminishing and a growing proportion of major donors are women, although from a low base
– they accounted for 10% in 2015, up from 8% a year earlier. Female philanthropists typically
give more over the course of their lives as measured by a proportion of their net wealth.
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MAJOR
DONORS

Ultra Wealthy Population

18,500

ALL UHNWIs
212,615

Ultra Wealthy Total Wealth

US$5.4tn

US$30tn
Average Age

61

59

Average Net Worth

US$292m

US$141m

Average Liquidity

29% (of net worth)
US$85m

21% (of net worth)
US$30m

Gender

Male 90%
Female 10%

Male 87%
Female 13%

Source of Wealth

Self-made 69%
Self-made/Inherited 16%
Inherited 15%

Married 87%
Widowed 6%
Divorced 5%
Other 2%

Self-made 64%
Self-made/Inherited 19%
Inherited 17%

Marital Status

Married 93%
Widowed 1%
Divorced 4%
Other 2%

Region (Individuals)

The Americas 10,500
EMEA 3,500
Asia-Pacific 4,500

The Americas 91,375
EMEA 69,725
Asia-Pacific 51,515

Region (%)

The Americas 57%
EMEA 19%
Asia-Pacific 24%

%

The Americas 43%
EMEA 33%
Asia-Pacific 24%

Source: Wealth-X, 2016.
Note: “Major donors” are defined as UHNWIs who have donated at least US$1m in their lifetime (which does not include pledges for the
future).
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EDUCATION AND HEALTH OUT IN FRONT

Education remains the leading cause for the world’s major donors, accounting for almost half
of all donations. The largest gifts continue to be directed at higher education, underscoring
the importance of the alma mater tradition, particularly among US universities. It also reflects
how important education is to UHNWIs.

“People whose wealth has been created by themselves as entrepreneurs
and business people…tend to focus a lot on education. If you just look
at the amount of wealth that’s been created in the tech sector, many of
the people who are involved in those kinds of businesses have these very
significant monetisation events. Their view therefore tends to be that
education is one of the most significant ways of changing the social fabric
and giving people the equality of opportunity.”
Ausaf Abbas, Managing Director, Coombe Advisors

At 20% of major UHNW giving, health is the next most popular cause and, alongside
environmental causes, is of particular importance to younger UHNWIs.
Arts, culture and humanities is the target of an increasing proportion of donations by major
donors – the sector’s share ratcheted up from 9.1% in 2014 to 10% in 2015. Environmental
causes are also becoming increasingly important, particularly for younger UHNWIs, although
it is not yet one of the top five causes for major giving.
THE TOP FIVE CAUSES FOR MAJOR GIVING

EDUCATION

HEALTH

ARTS, CULTURE
& HUMANITIES

PUBLIC/SOCIAL
BENEFIT

47%

20%

10%

8%

Education - 25%
Higher Education - 22%
Source: Wealth-X, 2016.
Note: Please refer to the Appendix for definitions of these and other philanthropic causes according to the Wealth-X UHNW Database.
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UHNW GIVING
BY REGION

THE AMERICAS

US$315bn
Total UHNW
public lifetime
giving

14

12%

Share of
Net Worth
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MAJOR DONOR PROFILE
Average
UHNW lifetime giving,
US$m

Asia-Pacific

135

29.7

300

10%

EMEA

100

28.3

340

9%

The Americas

315

30.1

270

12%

Total

550

29.6

292

10%

Region

Average
UHNWI
net worth,
US$m

Average
UHNW lifetime
giving, share
of net worth

Total UHNW
public lifetime giving,
US$bn

EMEA

US$100bn
Total UHNW
public lifetime
giving

9%

Share of
Net Worth

ASIA-PACIFIC

US$135bn
Total UHNW
public lifetime
giving

10%

Share of
Net Worth

Source: Wealth-X, 2016.
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THE AMERICAS LEAD THE WAY

Giving varies considerably by region, with UHNWIs in the Americas (around three-quarters
of whom are in the US) donating by far the most (US$315bn) in their lifetime. This reflects a
tradition that stretches back into American history – colonial society was built by what Alexis
de Toqueville described in the 1830s as “voluntary associations” which were “private initiatives
for public good, focusing on quality of life”.
Giving by UHNWIs is on the rise in Asia-Pacific and, surprisingly, it surpasses EMEA – both
in terms of total lifetime giving (US$135bn) and in average lifetime giving (around US$30m).
While the wealthiest UHNWIs, on average, are to be found in EMEA, they give away less
over their lifetime (US$28.3m) than their counterparts in the Americas and Asia-Pacific.
This amounts to around 9% of net worth, compared with 10% in Asia-Pacific and 12% in the
Americas. However, this figure does not take into account the substantial Zakat and Sadaqah
charitable contributions made routinely across the Middle East on an anonymous basis, which
hence are not included in the figures on the previous page.

THE MAJOR GIVING INDEX
100

101

104
104

2014

2015

95

100

80

69
61

60
43
32

40

25
17

20

Index Value
(2006=100)

0
2006

2007

2008

2009

2010

2011

2012

2013

Source: Wealth-X, 2016.
Note: The Giving Index tracks trends in UHNW charitable giving, taking into account the size of gifts from UHNW individuals and the number of
gifts these individuals made on a yearly basis. The value and number of gifts are weighted and normalised in order to calculate an Index value for
each year.
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Charitable giving by UHNWIs continued to rise in 2015 but at a slower pace than in recent
years, according to the Major Giving Index. Based on the Wealth-X database, philanthropic
donations are analysed by taking into account both participation (the number of gifts made
annually) and size (the value of gifts). The Major Giving Index reached an all-time high of 104
in 2015 – up by more than 50% since 2012. But it advanced by just 3% year on year, the smallest
rate of growth in the past four years.
The rise in the number of annual gifts slightly outpaced the increase in the value of gifts in
2015. This probably reflects the mounting popularity of innovative tools such as venture
philanthropy, impact investing, and microfinance. Often characterised by higher numbers of
relatively modest donations, these vehicles tend to receive larger sums only once UHNWIs
and others have assessed their impact. As we discuss later in the report, these innovations can
provide numerous advantages and opportunities for donors and recipients, which augurs well
for future UHNW giving.

“I’m meeting more people who are getting more and more philanthropically inclined. What I’m noticing is there are younger people coming to it
and many are realising they’ve got a call to create a better world, if you
like.”
Steve Killelea, Founder & Executive Chairman, Institute for Economics
& Peace

WEALTH-X AND ARTON CAPITAL | CHANGING PHILANTHROPY - TREND SHIFTS IN ULTRA WEALTHY GIVING
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FUTURE UHNW GIVING
If the group of “major donors” continues to expand at the same rate as the overall UHNW
population, in five years’ time they will have grown by around 50% to 27,000 individuals. As a
group, they would be worth more than US$8tn in 2020, a rise of nearly US$3tn – greater than
the GDP of the UK, or nearly double the GDP of the Gulf Cooperation Council (GCC).
Based on the current average lifetime giving of US$30m, this means an additional US$260bn
will potentially be in play for philanthropic causes in the coming years.

EXPECTED GROWTH IN
MAJOR DONOR POPULATION

30,000

EXPECTED GROWTH IN
MAJOR DONOR WEALTH (US$TN)

27,000

25,000

$10.0
$8.2tn

20,000

18,500

$8.0

15,000

$6.0

10,000

$4.0

5,000

$2.0

0

$5.4tn

$0.0
2015

2020F

2015

2020F

Source: Wealth-X, 2016.
Note: “Major donors” are defined as UHNWIs who have donated at least US$1m in their lifetime (which does not include pledges
for the future).
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Clearly US$260bn could make a significant contribution to solving the world’s most pressing
social and environmental problems. While many of the UN’s Millennium Development Goals
were reached by 2015, and global efforts were praised as the most successful anti-poverty
movement in history1, considerable challenges remain. The UN estimates 13% of the world
population still lives in extreme poverty, 800 million people are suffering from hunger and
2.4 billion live without improved sanitation. Its efforts to tackle them, along with inequality,
injustice and climate change over the next 15 years, will be channelled through 17 Sustainable
Development Goals (SDGs)2.
These SDGs are truly global targets, encompassing rich and poor countries, but many
regard the traditional government-led approach of approaching UN goals as being no longer
sufficient. Fiscal constraints and inefficiencies often associated with top-down schemes are
likely to leave space that can be occupied by the third sector – charitable foundations, NGOs
and, increasingly, social entrepreneurs.
As we have discussed in this section, UHNWIs are major contributors to philanthropic causes
– and rising levels of wealth in regions such as Asia and the Middle East suggest that even larger
sums will be directed at positive causes in the coming years. Equally important are innovations
in philanthropy that are enabling donations and investments to be smarter, more efficient and,
arguably, to have a greater impact. The following discussion explores the implications of these
innovations and trends – and the many opportunities they offer.

1 http://www.un.org/millenniumgoals/2015_MDG_Report/pdf/MDG%202015%20rev%20(July%201).pdf
2 http://www.un.org/sustainabledevelopment/sustainable-development-goals/
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INNOVATIONS
IN GIVING
OVERVIEW

In the past few years, we have seen tremendous innovations in giving – UHNWIs are not only
giving more, but they are doing so in ever more diverse ways. New structures and financial
vehicles are combining traditional foundations with agile, creative business models. Pioneered
by youthful Silicon Valley tech billionaires such as the founder of eBay, Pierre Omidyar, they
are opening up good causes to a much wider range of people and ideas.
We are seeing a greater culture of risk taking in philanthropy, and a willingness to experiment
and explore alternative methods of giving back, coupled with a data-intensive approach to
measuring philanthropic success.

“UNICEF has a fantastic innovation team tasked with identifying, prototyping and scaling technologies and best practices that strengthen our
work for children. Examples range from new products to new technologies
including using mobile technology to empower health workers to register
newborn children, to capture health statistics and to reunite separated
families in emergency situations.”
Polly Mason, Principal Gifts Lead, UNICEF UK

The less orthodox philanthropic approaches are encouraging a higher number of gifts from
UHNWIs, who will only commit more substantial funds when the return on giving of the pilot
programme has been demonstrated.
The following section of the report looks at recent changes and innovations in the philanthropic
world with case studies of notable examples. Many of these trends will take years to spread to
all UHNWIs, but the signs so far are encouraging.
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CONSCIOUS IMPACT VOLUNTEERS COOKING AT CAMP IN TAKURE, NEPAL. PHOTO BY GRACE LIN.

CORPORATE PHILANTHROPY:
SEISMIC CHANGES

“Companies are demanding more evidence that their charitable
resources help fuel the strategic social responsibility objectives. Employees are demanding more transparency, accountability and proof that
their donations are resulting in measurable outcomes and social impact.”
Steve Delphin, President and CEO, America’s Charities

Companies around the world are increasingly accepting that they must take responsibility for
the impact they have on society and the environment. After a spate of scandals, CEOs have
realised just how visible their international supply chains have become – and how quickly hardwon reputations can be damaged. Corporate social responsibility, once seen as a do-gooding
sideshow, has entered the mainstream and become a key part of brand strategy. At the same
time, the corporate world, led by the US, is seeing rapid changes in the way their employees
view social responsibility.
MILLENNIALS DRIVE EMPLOYEE-BASED PHILANTHROPY

A new generation of workers is, it seems, rapidly reshaping the corporate landscape in the
social media age – “bringing down the barriers that separated life inside and outside the walls
of the workplace”.3 Millennials are reportedly willing to pay extra for a good cause and would
prefer to work for companies with a genuine reputation for corporate social responsibility
(CSR).4 Already accounting for a quarter of the US workforce, millennials have high
expectations and a growing influence. For their part, companies are realising that enabling
their employees to volunteer and engage with charitable causes can be a “catalysing force” for
the whole organisation.

3 Snapshot 2015: The New Corporate DNA – Where Employee Engagement and Social Impact Converge, America’s Charities
4 http://www.nielsen.com/us/en/insights/news/2014/investing-in-the-future-millennials-are-willing-to-pay-extra-for-a-good-		
cause.html
WEALTH-X AND ARTON CAPITAL | CHANGING PHILANTHROPY - TREND SHIFTS IN ULTRA WEALTHY GIVING
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EMBEDDED CORPORATE PHILANTHROPY

Traditionally, many companies would have a charity day and make substantial gifts, often to a
single cause, but there is a growing trend of firms making philanthropy more central to their
identity.

“There is a growing interest in both pledging a percentage gift towards
charitable causes and offering specific expertise pro bono. Rather than
setting aside a specific figure to donate each year, some are pledging a
percentage of their income, profit, management fee, exit fee or bonus in
advance of knowing how this figure will translate into a gift. A leading
example in the financial sector is asset management company, Eleva Capital LLP: the Eleva Foundation has made a long-term commitment of 9.9%
of ethical profit and management fees to help Unicef achieve more for
some of the world’s hardest to reach, vulnerable children.”
Polly Mason

What might be described as the “millennial effect” is having an even bigger impact further
up the corporate hierarchy, courtesy of a new wave of socially-aware and environmentallyconscious tech billionaires. Y Combinator, the Silicon Valley tech accelerator, has signed up
to the Founders Pledge, to give away 2% of personal proceeds from any exits of companies
it has invested in. Both alumni and start-ups joining the Y Combinator programme are also
encouraged to sign up to the Founders Pledge, expanding its reach beyond its European origins.

24
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SALESFORCE
UTILISING CORPORATE RESOURCES
While it is now gaining momentum, the innovation of embedding philanthropy into
firms’ day-to-day activities dates back to the late 1990s. That was when Marc Benioff,
founder of San Francisco tech firm Salesforce, introduced what he called a 1+1+1
model of philanthropy (donating 1% of equity, 1% of products and 1% of employee
time to charitable causes). For Benioff, moving philanthropy from an occasional
bolt-on donation to a year-round operation embedded in the business proved highly
successful. It helped that the customer relationship software that Salesforce produces
was highly sought after in the charity sector – more than 25,000 licences have now
been donated or heavily discounted to non-profit organisations. By the end of 2015,
Benioff had persuaded 500 companies to pledge to adopt the 1+1+1 model.
As well as donating their time – Salesforce’s 16,000 employees are allotted six paid
days a year to dedicate to volunteering – younger employees are increasingly choosing
the causes that matter to them and shaping their company’s charitable priorities.

TOMS SHOES
A PIVOT TO SUSTAINABILITY
When Blake Mycoskie founded TOMS Shoes in 2006, he wanted to demonstrate how
business can be a force for good and famously pledged to give away one free pair
of shoes to a poor child for every pair purchased. TOMS canvas shoes proved hugely
popular, perhaps in part because of the warm feeling such a gesture evoked, and the
company has delivered more than 50 million pairs.
But the ‘buy-one-give-one’ idea, which is by no means limited to TOMS, has come
under fire in recent years, highlighting the complexity of corporate philanthropy and
impact investing. Studies by economists and aid organisations show how the donated
shoes were undermining local shoemakers and cobblers, and in places contributing to
an unsustainable culture of dependency.
In an interview with Huffington Post, Mycoskie opened up about how the company
responded to such criticism.
“If you really are serious about poverty alleviation, our critics said, then you need to
create jobs. At first I took that personally, but then I realised that they were right...
Using our model to create jobs is the next level.”
TOMS Shoes now sources shoes from local producers and reports that it has created
more than 700 jobs. Donations continue, but in a more considered way, along with
initiatives such as funding the training of maternal health workers.
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BIG PLEDGES AND NEW CHANNELS

When Mark Zuckerberg and Priscilla Chan announced in December 2015 that they would give
99% of their Facebook shares, worth US$45bn, to charitable causes such as health, education,
scientific research, and energy it made news headlines around the world. Even by the standards
of Silicon Valley, it was a huge sum to donate and pledged at an unusually young age.
In choosing to manage funds through a limited liability corporate structure (LLC), Zuckerberg
and Chan want to experiment with a wider, more flexible range of options than traditional
grant making. This model, championed by Pierre Omidyar and others (see “Omidyarism”
box on page 27), will enable them to lobby for legislation and seek to influence public policy
debates, avenues that are not always open to non-profit making organisations in the US owing
to tax laws.
While critics have pointed to the LLC structure as a means of minimising taxes and avoiding
the transparency required in charitable foundations, there is no question that the newly
wealthy of the tech sector have shaken up philanthropy and raised the bar.
Meanwhile, the Giving Pledge continues to attract attention – and cash. Launched in 2010
by Bill Gates and Warren Buffet, it encourages billionaires to give away the majority of their
fortunes to philanthropic causes. Seventeen additional billionaires signed up in the first half of
2016, bringing the total to 154 from 16 countries. The new additions encompass a diverse group
of entrepreneurs and business leaders, representing such industries as technology, medicine,
biotech, real estate, and dairy farming. They include, for the first time this year, pledges from
China, Israel, and Saudi Arabia.

“UHNW clients are becoming more sophisticated in the way they manage
their philanthropic capital. When previous generations wanted to be
charitable, they usually set up a foundation to give their money away.
Now, donors ask, ‘What are the best tools to carry out our philanthropy?’
They will determine the most efficient charitable giving vehicle to use – a
private foundation, a charitable trust, or a donor-advised fund. They will
drill down into what impact they hope to achieve. And more and more,
they will consider using their philanthropic capital alongside other types
of funding, such as impact investing. In short, they bring the same business acumen to their philanthropic endeavours as they do to their other
family office activities.”
John Canady, CEO, National Philanthropic Trust UK
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OMIDYARISM
EXPANDING THE REACH OF PHILANTHROPY
When the founder of eBay, Pierre Omidyar, set up the Omidyar Network with his wife
in 2004, it had many people puzzled. Its aim of creating a platform to provide equal
access to information, opportunity, and the tools for people to pursue their goals was
familiar enough, but the organisation’s structure was quirky. It comprised both a nonprofit foundation and an LLC. For some, seeking to profit from some of the world’s
poorest and neediest epitomised the raw capitalism of Silicon Valley. Omidyar was
certainly breaking the mould, but he argued that wealthy donors should be open to
whatever approaches are best suited to solving a particular issue.
Twelve years on, with a string of investments amounting to US$992m5, the
“philanthropic investment firm” has won awards and lots of high-profile supporters.
Among them are Richard Branson, the Heron Foundation, the Michael and Susan Dell
Foundation, and the new kid on the block – the Chan-Zuckerberg initiative. While
Omidyar cannot claim to have invented this hybrid model, he has certainly played a
key role in reshaping philanthropy.

5 https://www.omidyar.com/financials
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NEW VEHICLES GET TRACTION

A raft of innovative financial vehicles has been developed in recent years to make giving
simpler and more tax efficient, from donor advice funds (DAFs) to social impact bonds and
programme-related investments (PRIs). Many of these new products are hybrids – combining
aspects of traditional philanthropy with tools more familiar to investment professionals.

“The innovation in philanthropy that’s emerging is particularly appealing
to entrepreneurs – and they are the ones who really want to roll their
sleeves up and get involved.”
Steve Killelea

Programme-related investments (PRIs) are investments made by foundations to support
charitable activities that involve the potential return of capital within an established timeframe.
They often include financing methods associated with banks or other private investors, such as
loans, loan guarantees, linked deposits, and even equity investments in charitable organisations
or in commercial ventures for philanthropic purposes. PRIs tend to be set up by donors aiming
to supplement existing grant programmes, where the charity or enterprise has the potential to
generate income to repay a loan at low rates of interest. Affordable housing and community
development are among the most common beneficiaries of PRIs.

“[PRIs] allow UHNWIs to not just give away funds, but to invest, which
allows them to increase the level of funds they can donate. PRIs really
open the door to a whole scale of capital that, previously, philanthropists
were reluctant to commit to for fear of consuming their principal.”
Nick Di Loreto, Senior Advisor, BanyanGlobal Family Business Advisors
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DONOR-ADVISED FUNDS (DAFs)

DAFs are philanthropic vehicles that allow donors to make a charitable contribution, receive
an immediate tax benefit and then recommend grants from the fund over time. They could be
described as a form of charitable savings account: a donor contributes to the fund whenever
they wish and then recommends grants to their favourite philanthropic cause. Developed
in the US, they have become very popular in recent years, with myriad specialist providers
offering legal and compliance services.

“We have seen remarkable growth of donor-advised funds...in the US.
They are now the fastest-growing and most popular charitable giving
vehicle, growing annually over 20%… There is now over US$70bn in DAFs.
[They are] now a given for certain ultra high net worth clients in the US,
who often use them in collaboration with other charitable giving structures the family may have.”
John Canady

SOCIAL IMPACT BONDS

“Social bonds are a form of impact investment that are growing…This is
where you take on an investment with the government to help with a social
cause, for instance maybe to reduce the criminal recidivism rate, so that
rather than getting the average 54% back in jail you can drop it to 30%.
That’s a direct saving to the government and if you’re able to achieve that,
the government will give you a proportion of the savings it’s made.”
Steve Killelea

Social impact bonds are financial vehicles that enable investors to pay for interventions that
aim to address social problems. If the social outcome improves, the municipal authority or
whoever commissioned the bond repays the investors for their initial investment plus a return
for the financial risks they took. If the social outcomes are not achieved, the investors stand to
lose their investment. As such, in terms of investment risk, social impact bonds are closer to
equity investments.
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The first social impact bond was launched by Social Finance UK in 2010 and targeted
reducing reoffending. They have steadily gained ground, notably among public sectors that
are committed to innovation, data, and evidence. By mid-2016, 60 social impact bonds, or Pay
for Success projects as they are known in the US, had launched in 15 countries.6 They target
issues such as criminal justice, homelessness, child welfare, and youth development.
POOLING RESOURCES

Another innovation is collaborative philanthropy – the sharing of data, best practices, needs,
and skills to maximise the impact of giving. Traditionally, UHNWIs have tended to build
autonomous, independent entities that are designed to address specific issues. Collaborative
organisations such as the Network of European Foundations are breaking the mould and, in
some cases, linking with governments to scale up philanthropic activities and avoid duplication.

“Some people like to create their own brands and their own companies
their own way, other people much prefer to work in groups. Certainly
both aspects are alive and well today.”
Steve Killelea

“Crowd-funding, in addition to UHNWIs joining forces, is an up and coming theme. For instance, there is a group in the US called Women Moving
Millions, where women that give at a very high level can connect with their
peers. They are philanthropists going through the same experiences. They
want to be educated, take part in conferences, and make sure that their
donations are being used in the right way and having maximum impact.
Giving groups is something that is going to be more prevalent in the
future.”
Dana Schou, Principal Gifts Lead, Major Donors, Philanthropy &
Partnerships, UNICEF UK

6 http://www.socialfinance.org.uk/wp-content/uploads/2016/07/SIBs-Early-Years_Social-Finance_2016_Final-003.pdf
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THE RISE OF
IMPACT INVESTING

“One trend has been towards more of a focus on results and impact, and
understanding...how the money is being used in a way that is demonstrably, through data, ultimately improving the situation the organisation is
working towards.”
Josh Baron, Co-Founder/Partner, BanyanGlobal Family Business Advisors

Impact investing has been defined as “investments made in companies, organisations and
funds with the intention of generating a social and environmental impact, alongside a
financial return.”7 A hallmark of impact investment is the commitment to measure, evaluate,
and manage the investment to ensure transparency, and to hold enterprises accountable for
delivering social or environmental outcomes.
They can cover a wide range of sectors,
regions, and asset classes, from a simple
deposit in a community development
bank in the US to an equity stake in a
social enterprise in Mali or a rural Indian
renewable energy scheme. Given its
breadth and newness – less than 10 years
old – impact investing is difficult to fully
quantify, but the most recent Global
Impact Investing Network (GIIN)
survey8 records a relatively modest total
of US$15.2bn in 2015.

7 https://cdn.shopify.com/s/files/1/1302/3227/files/2_ExecSum.pdf?16424114063623533023
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8 https://thegiin.org/assets/2016%20GIIN%20Annual%20Impact%20Investor%20Survey_Web.pdf
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Yet this represents a 43% surge on the previous year and the long-term potential is enormous.
Global pension funds, for instance, are both immense and performing poorly in the present
financial climate. As Social Finance Limited pointed out in 2012, if pension funds in the UK
chose to allocate just 1% of their members’ assets to impact investing, it would amount to
almost US$24bn for good causes.9 Furthermore, impact investing should be highly sustainable
– once capital investments have been repaid, new projects that build on the original outcomes
can be started and scaled up.

“If your underlying official business strategy has sustainability integrated
into it then you can probably shut down your CSR and philanthropic
arm(s), and deliver much more impact.”
Clare Woodcraft, Chief Executive Officer, Emirates Foundation

A WIDE APPEAL

A wide variety of players are entering the impact investing market, from UHNWIs and family
foundations to pension funds, insurance companies, development finance institutions, and
government investors. In 2016, the European Union created regulation to formally recognise
funds that invest 70% of investor capital into European social businesses under the European
Social Entrepreneurship Funds, while the G8 leadership launched the Social Impact Investing
Forum in 2013.
Impact investment is still a new field and, like the private investment market, will take time
to mature. Much of the legal and regulatory environment remains untested, products can be
complex, and it can be expensive for intermediaries to be accredited to give advice on specific
investments.
However, the signs so far remain encouraging – according to the 2016 GIIN survey, the vast
majority (89%) of respondents reported that their investments either performed in line with
or exceeded both impact and financial expectations.

“There is an increasing interest within the financial sector to find new
innovative models and ways to support philanthropically. As such there is
a need to be able to demonstrate measurable and tangible results to any
investors involved in line with their usual business practice. This creates a
need for increased standardisation of monitoring and evaluation.”
Polly Mason

9 http://www.socialfinance.org.uk/wp-content/uploads/2014/05/Pension_fund_survey_october_2012.pdf
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“People are far more sophisticated about measuring the impact that
money has provided – the social impact. It’s to make sure that when funds
are utilised for a particular project that it has the maximum local effect
possible.”
Nick Warr, Partner and Head of International Private Wealth, Taylor
Wessing

GREEN SHOOTS

Affordable, efficient housing and renewable energy are increasingly the target of impact
investments, perhaps unsurprisingly given that the world’s cities are expected to house
an additional 1.5 billion residents over the next 15 years.10 Vital Capital Fund, for example,
targets market-rate returns alongside scalable impact. Among its investments is Angola-based
Kora Housing, which constructs affordable housing, recreational spaces, and healthcare and
education centres for low-income communities. Sustainable forestry and fisheries are also
candidates.
Indeed, the GIIN has just launched a campaign to promote the key role investors can play in
making the UN’s ambitious Sustainable Development Goals a reality. It calls on asset owners
and managers around the world to channel their capital into impact investments as a way of
both achieving their financial goals and having a positive impact across sectors, from renewable
energy and sustainable agriculture to affordable housing and microfinance.

10 http://www.unfpa.org/urbanization
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HOW THE NEXT
GENERATION GIVES

We have outlined the innovations that are changing the nature of giving, from new structures
that are blurring the lines between philanthropy and investing to a focus on embedding yearround philanthropy into businesses. Much of the latter is being driven by a new tech-savvy
generation of workers who are knowledgeable about a wide range of social and environmental
problems, and increasingly want to personally engage in solving them.

“[Millennials] tend to be more socially minded and looking for a mission
and purpose in their work. I expect to see more of a focus on philanthropy
and impact investing, and other ways of giving back.”
Josh Baron

Nevertheless, a glance at data on how wealth is distributed among the UHNW population
reveals that people over the age of 50 hold the lion’s share of wealth (almost 85%, amounting to
US$25.4tn in 2015). Those under 30, by contrast, hold less than 0.3% (US$0.1tn) of the wealth
amassed by the UHNW population.
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SHARE OF UHNW POPULATION AND WEALTH BY AGE

UHNW POPULATION
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14,335

US$3.9 Trillion

14.8%
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US$6.4 Trillion

25.6%

26.5%

54,450

US$7.9 Trillion

29.8%
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US$7.2 Trillion

16.8%
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US$3.6 Trillion

5.2%

30s
11,025
Under
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UHNW WEALTH

1.0%
2,180

3.0%
US$0.9 Trillion

0.3%
US$0.1 Trillion

Source: Wealth-X World Ultra Wealth Report 2015-2016.

This invites the question of how much influence UHNW millennials will have in the coming
years over the philanthropic decisions of their older and much wealthier counterparts. And
how much wealth will millennials receive in the coming years that they are able to give back?

“We see spouses, and we see members of the next generation getting
involved in philanthropy...They’re applying their roles in the entire family
system, or as a stepping stone to greater responsibility.”
Nick Di Loreto
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REGIONAL VARIATIONS

Many of the innovative new philanthropic vehicles and structures we outline in the report
have originated in the US and Europe, but profound changes are underway elsewhere.
Broadly, ultra wealthy individuals are giving a percentage of their assets or bonuses rather than
sporadic or annual donations, and the lines between personal giving and business philanthropy
are becoming blurred.

“It’s not always recognised as philanthropy, it’s often just “the right thing to
do”. You might have non-GCC nationals who’ve done very well in business
here in the region, and whose philanthropic efforts are probably more akin
to Corporate Social Responsibility. For example, some people might make
a point of employing people from the local area, or their home town, or
they may ensure that family members are all gainfully employed in their
business or have funds to pursue education. The exact form of philanthropy tends to be very personal to them.”
Fiona McClafferty, Senior Manager, Deloitte Private Middle East

“In Latin America and Asia, what you tend to see is much less of a separation between the philanthropic efforts and the business efforts. Very often
it’s part of the same group, and they look much more like what you think
of as Corporate Social Responsibility programmes that are run out of the
business, leveraging some of the same assets.”
Josh Baron

While Western ideas about philanthropy are taking hold in other regions, they need to fit
in with existing structures and traditions to work effectively. In many of the Gulf states, for
example, philanthropy is not motivated by tax breaks, but by mandatory Zakat and Sadaqah
contributions.

“Muslims are expected to make Zakat and Sadaqah payments, which are
charitable contributions made as part of one’s responsibility as a Muslim.
So these can be ad hoc (unless it is centrally collected, e.g. as in Saudi
Arabia), and as a result, broadly speaking, philanthropic activity is sometimes not as organised in the Middle East as it is in Europe or the US.”
Fiona McClafferty

UHNWIs also need to be aware of local issues when donating. For example, in the Middle
East, there is a threat of backlash from wasted philanthropy, forcing greater vigilance and
commitment to giving.

“One of the headaches which a lot of people are coming across, this is
probably more Middle East specific, are concerns about the tarnishing
or misuse of certain charitable foundations. UHNWIs are very conscious
about it because of the potential reputational impact that could be experienced if funds do end up in the wrong hands.”

Nick Warr

Despite regional differences, UHNWIs tend to have a global outlook – and they may even
think of themselves as global citizens. This is reflected in their philanthropic choices –
donations are more likely to be spread around the world than focused solely on local causes.
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“We see the younger generation thinking more about investing in
philanthropic projects that will improve infrastructure. They are
coming up with new ideas, and they’re aware of other philanthropic
organisations around the world, and how they might team up with them
to bring technical know-how to the region. I think they’re also possibly
looking a bit further afield. So, rather than just looking at local potential
causes, they’ve got more of a wider world view of the charitable and
philanthropic work they could be doing.”
Fiona McClafferty

THE AMAL PROJECT
TRANSPARENCY IN ACTION
The mission of Amal is to bring hope –
hope to the hundreds of children that
take shelter close to the Syrian border
and in the Zaatari and Al Azraq camps in
Jordan. The project is aiming at purchasing
new recreation centres and turning them into
areas where children can play, read, and learn.
Each recreation centre will be filled with toys,
different games and all sorts of books, and each
centre will be assigned members from the camp to
look after the children and to teach them different
subjects. Apart from this initiative being educational,
Amal’s underlying goal is preserving childhood and giving
the children a place to play, build friendships, and create
memories.
The Amal Project also wants to encourage action. Action through
collaboration is one of the most effective ways to produce longlasting and sustainable outcomes. The Amal Project not only raises funds
and awareness, but also helps match the funds of the few with the needs
of the many.
“For donors, the AMAL Project can create a large impact for a
relatively small amount of money. Donors enjoy the transparency of
the Amal Project, being able to clearly see where the money goes.”
— Nadine Arton, Founder, AMAL Project
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GIVING BY GENDER

As the Wealth-X UHNW major donors profile shows on page 11, women account for only 13%
of all UHNWIs, and a slightly lower proportion of all major donors, at 10%. However, with
90% of male UHNWIs married, philanthropic women can have a large say on where and how
this wealth is directed.

“UHNW women tend to have a strong sense of social purpose – they are
often the ones pushing to set up a foundation here [in the Middle East].”
Clare Woodcraft

There tend to be differences in the way the ultra wealthy conduct philanthropy by gender,
but it is more nuanced than the causes they give to. While UHNW women do direct a higher
proportion of giving to arts and culture, for example, the top five causes remain the same for
both genders. Overall, the giving from both genders remains similar at a high level, with greater
differences found in how they approach the gifts.
Female UHNWIs tend to be more focused in their giving, often choosing a single cause to
contribute to. They usually begin with relatively small donations, before committing larger
funds. This can make individual female donors more valuable to a single charity, as major male
donors tend to spread their philanthropic giving across multiple causes at a time.
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TOP FIVE PHILANTHROPIC CAUSES BY GENDER
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Source: Wealth-X, 2016.
Note: Please refer to the Appendix for definitions of these and other philanthropic causes according to the Wealth-X UHNW Database.
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WEALTH TRANSFERS, TAXES
AND PHILANTHROPY

The average UHNWI is nearly 60 years old. Given that over 60% of these individuals are
wealthy due to a self-made business, many will be considering the transfer of significant wealth
for the first time. Wealth-X estimates that more than 14,000 UHNWIs are likely to pass
on US$3.9tn to the next generation in the next decade, equal to the value of the 10 largest
companies in the world.
Intergenerational transfers of wealth can be liable for estate and inheritance taxes. They are a
contentious area in many societies – on the one hand their detractors label them unfair “death
taxes” that add to the misery of the recently bereaved. On the other hand, they arguably limit
entrenched advantage and promote social mobility.
As many UHNWIs switch from creating wealth to preserving it, the importance of creating
a lasting legacy grows. There is an array of options to consider when transferring wealth,
including bequests by UHNWIs and potential philanthropic gifts from the newly inherited
younger generation.

“Here in the US it’s frankly very difficult from an estate planning or tax
planning purpose, especially, not to have some philanthropic vehicle,
whether it’s a foundation or the equivalent. Most UHNWIs want to give
back and from the tax reason alone it makes a lot of sense to set-up a
charitable vehicle.”
Josh Baron
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Moreover, estate and inheritance tax liabilities vary greatly from country to country – 15
OECD countries have no taxes on property passed to heirs for example, including Australia,
Canada, Israel, and Sweden.

“In Europe…UHNWIs are thinking about doing something philanthropic,
and then they realise that actually there’s a tax advantage to it as well,
but in the Middle East, tax doesn’t come into it at all, because there are no
postal taxes here. So, they’re not motivated by tax at all.”
Fiona McClafferty

Transferring wealth can be a daunting challenge. By making use of a range of expert advisors
– particularly on philanthropic options – the families of UHNWIs can leave a lasting legacy.
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THE GLOBAL CITIZEN
TAX INITIATIVE
INNOVATION IN PHILANTHROPY
FROM ARTON CAPITAL
Arton Capital has been a leading proponent of innovation in philanthropy
for wealthy migrants, advocating the global tax initiative. Armand Arton,
founder and president of Arton Capital, has called on European Union
(EU) governments to institute a levy on foreign investors as part of their
residence and citizenship programmes. The tax is a proposed 1 to 5 per
cent levy on citizenship/residency investor programmes to help fund the
most pressing humanitarian needs in countries or regions. The proceeds
would support EU efforts to mitigate the region’s refugee crisis.
As the number of refugees and internally displaced persons have continued
to rise in 2016, a growing deficit will place a heavy burden on the European
Commission and the member states, particularly those closest to Africa
and the Middle East, where refugees tend to make first contact.
The “global citizen tax initiative” offers a clear and direct way to give back
to a cause that has only become more pressing in the past 12 months.
Europe faces its largest migration crisis since the Second World War and, as
citizens of the world, this is an important matter for everyone. The initiative
would be sustainable in the long-term and it has been estimated it could
fund over a billion euros in the next five years.
Arton says “Our clients consistently tell us they wish to create social and
economic advantages for all who share the same dream of a better life,
and would be willing to pay such a levy to deliver humanitarian assistance,
stability, and fund development projects to support refugees.”
The global citizen tax initiative offers an example of how innovation in
philanthropy can leverage and maximise change in society for everyone.

CANADIAN VOLUNTEER WITH LOCAL NEPALESE GIRLS AT CONSCIOUS IMPACT CAMP. PHOTO BY ARNAUD JOAKIM.

CONCLUSION

We have examined how giving by UHNWIs continues to rise against a backdrop of global
economic uncertainty. UHNWIs are highly influential in today’s world, in part because of
the sheer scale and strength of the companies they have created and run and, increasingly,
because of the way they are embracing philanthropy in all its forms.
Giving back – and helping to solve some of the world’s most pressing social and environmental
issues – is becoming much more widespread among UHNWIs, and across the corporate
world. A new fleet of innovative, hybrid financial vehicles (part charity, part business) is
emerging to broaden and deepen philanthropy – opening up opportunities to make an
impact beyond the traditional realm of foundations and grant applications.
The blurring of business/investment and philanthropy is helping to expand the universe,
much of it attributable to UHNWIs who possess a global outlook on their giving.
The next generation of UHNWIs, who stand to inherit as much as US$3.9tn in the next 10
years alone, are increasingly aware of global social and environmental problems. They are
already demanding far-reaching changes in the way they work and in the way their employers
interact with the world around them. Challenges aplenty lie ahead, but so do creative and
innovative solutions.
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Appendix
PHILANTHROPIC CAUSES AS PER THE WEALTH-X UHNW DATABASE

Arts, Culture
and Humanities

Includes museums, galleries, theatres, symphonies, performing arts
centres, opera houses, culture/heritage festivals or exhibitions, as well
as public foundations specifically focused on supporting these types
of cause.

Education

Includes primary schools, high schools, scholarship funds, and social
organisations or foundations specifically focused on education. All
education-related philanthropy, except those covered in Higher
Education.

Environment
and Animals

Includes public foundations or charitable organisations focused on
environmental preservation, saving endangered animals, providing
veterinary care, clean energy research, building parks or gardens.

Foundations

Private foundations established by a person or a family.

Government

Government institutions, ministries, departments, municipalities.

Higher Education

Includes colleges, universities and other post-secondary educational
institutions.

Health

Includes hospitals, clinics, medical research centers and public
foundations focused on healthcare/medicine.

Human Services

Includes children’s/youth services, adoption, family services, single
parent agencies, family services/counselling, emergency assistance,
victims’ services, hospices, employment and housing/shelter projects.

Public, Society
Benefits

Includes research and public policy institutions, community
foundations, science and technology research.

Religious
Organisations

Includes churches, mosques, temples, religious schools and any
organisations with an explicitly religious focus.
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About Wealth-X
Wealth-X is the leading global wealth information and insight business, partnering with
prestige brands across the financial services, luxury, not-for-profit and higher education
industries. We have developed the largest collection of hand curated dossiers on ultra high
net worth individuals available anywhere in the world today, as well as the world’s foremost
high net worth market research team.
At Wealth-X, we believe in the power of applied wealth intelligence to drive success for
our clients. Our proprietary data assets and specialised research capabilities help our clients
understand and engage their target audience, minimise their risk, and make informed
strategic decisions.
Founded in 2010 and employing more than 200 staff across North America, Europe and
Asia, Wealth-X works with more than 500 clients.
Our team of experts is widely quoted as the global authority on wealth intelligence in
top-tier media, including the Financial Times, Business Insider, CNN, The New York Times
and the BBC.
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About Arton Capital
Arton Capital empowers individuals and families to become Global Citizens by investing in
second residency and citizenship around the world. This is accomplished through a bespoke
service experience, which simplifies complexity and is supported and sustained by long-term
relationships.
As a global financial advisory firm, specializing in investor programs for residence and
citizenship Arton plays a critical role in empowering governments, consultants, legal and
financial professionals, and investors to meet their goals efficiently, effectively and responsibly.
As an industry leader, Arton curates the Global Citizen Forum, which brings together
visionaries, global leaders and fresh perspectives to our industry to exchange, build awareness,
educate and promote global citizenship.
Furthermore, Arton is the founding member of the Global Investor Immigration Council
(GIIC), whose mission is to establish best practices and foster sustainable and responsible
industry governance.
Arton places a high importance on its corporate social responsibility programs and as a cofounder of the Global Citizen Foundation, the company is joined by its team, partners and
clients to contribute to the development of the next generation of leaders and enriching
education policies worldwide.
Arton’s global operations are spread in over 15 offices around the world and have helped
attract over US$3bn foreign direct investment to countries. Arton Capital is a member of
the Arton Group, which comprises of fully licensed international banking, financial advisory
and investment consulting entities tailored to the needs of global citizens.
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WEALTHX.COM
ARTONCAPITAL.COM

